Home-Cooked Meals Market
in India: A Comprehensive
Analysis

This presentation provides a comprehensive analysis of the home-
cooked meals market in India, focusing on the Meal Subscription
Services sub-segment. We'll explore market size, key players, trends,
and future outlook, offering insights for new entrants and product

development.




Market Size and Growth

Market Value Projected Growth

The home-cooked meal delivery market in India is valued The market is expected to grow at a CAGR of 20-25% over

at approximately $3.5 billion (INR 25,000 crore) in 2024. the next five years.



Key Growth Drivers

Urbanization Health Consciousness
The increasing number of Increased awareness about
working professionals and health and nutrition, with
students in urban areas more consumers opting for
seeking convenient and homemade, fresh, and
affordable home-cooked organic meals.

meal options.

Technology

The use of apps and digital platforms to offer meal delivery
services and subscription models, making it easier for

consumers to access home-cooked meals.




Sub-Segments in the Home-Cooked Meals Market

Meal Subscription Services Tiffin Services Online Meal Delivery
Subscription-based platforms Traditional tiffin services catering Platforms

offering home-cooked meals, to office-goers, students, and Platforms offering meals from
typically focused on health- those living away from home. individual chefs or home kitchens.
conscious individuals. Example: Example: DabbaWala (Mumbai), Example: BellyMelly, Zesty.

Eat.Fit, FreshMenu. Mealful.

Healthy/Organic Home-Cooked Meals

Focus on diet-based, organic, and nutritious home-

cooked meals. Example: Saffola FitFoodie.

Ethnic & Regional Meal Services

Platforms offering regional or ethnic home-cooked
meals. Example: Marwari Tiffins, Dindigul

Thalappakatti.



Meal Subscription Services: A
Closer Look

For this analysis, we focus on the Meal Subscription Services sub-
segment, which has gained substantial traction in urban centers.
These services cater to the needs of consumers looking for healthy,

convenient, and customized meal plans.




Jobs to Be Done for Users in Meal Subscription Services
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Convenience

Busy professionals, students, and
families require ready-to-eat
meals delivered to their doorstep
without spending time on meal

prep or dining out.
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Quality Assurance

Hygiene and food safety are
paramount, with consumers
looking for transparency in how

meals are prepared.

9

Healthy Eating

Consumers want meals that are
nutritious, balanced, and meet
their specific diet

low-carb, high-p

vegetarian, etc.).
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Variety and Personalization

There is a strong desire for diverse
meal options and customization
1al taste

1ealth goals.
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Affordability

Home-cooked meal services need
to offer cost-effective meals,
especially compared to expensive

restaurant takeouts.



Key Players in the Home-Cooked Meals Market

Ethnic & Regional Meal
Services

Meal Subscription Services Online Meal Delivery Healthy/Organic Providers

Platforms

Eat.Fit (Cure fit): Offers a variety
of health-centric, balanced
meals aimed at fitness-
conscious individuals. Known
for its flexible subscription plans

and dietary customization.

FreshMenu: Focuses on fresh,
curated meals from a rotating
daily menu, providing both

health-conscious options and

indulgent choices.

DabbaWala: Famous for its tiffin
delivery service in Mumbai,

offering traditional, homemade
food.

BellyMelly: A platform that
connects consumers with local
home-based chefs, offering a
variety of regional and ethnic

cuisines.

Zesty: Specializes in authentic
regional cuisines prepared by
local chefs, with a focus on

cultural and traditional flavors.

Saffola FitFoodie: Focuses on
healthy, organic, and low-calorie
meal options, positioning itself
as a wellness-driven food

delivery service.

Dindigul Thalappakatti: Offers
home-cooked South Indian
meals, catering to a growing

demand for regional specialties.



Key Parameters of Value Proposition

Quality & Hygiene

Emphasizing high food safety standards, certified

kitchens, and fresh ingredients.

Affordability

Providing competitive pricing compared to dining

out or ordering from restaurants.

Customization

Personalization options for dietary preferences, spice

levels, and portion sizes.

Convenience

Offering easy-to-use platforms (apps/websites),

flexible subscription plans, and quick delivery times.

Health-Focused

1ealth needs like low-

2gan diets.

Authenticity

Providing regional and ethnic meal options that

reflect local or traditional flavors.



Recent Trends in the Home-Cooked Meals Market

Health-Conscious Eating

There's a growing demand for healthy meal options, with an
emphasis on organic ingredients, diet-specific meals, and low-

calorie foods.

Regional Spe

Consumers are increasingly interested in ethnic and
cuisines, creating an opportunity for platforms to offer at

home-cooked food from various regions of India.

Sustainability

There's an increasing focus on using eco-friendly packaging and

supporting sustainable farming practices for sourcing ingredients.

Technology Integration

More platforms are using Al and data analytics to offer
personalized meal recommendations, streamline delivery, and

e operational efficiency.

sunouiption Flexibility

Consumers are demanding flexible meal subscription options
(daily, weekly, or pay-as-you-go models), moving away from rigid

contracts.

Online Ordering and Delivery

Increased reliance on food delivery apps, with a preference for

seamless, quick, and reliable services.



Future Outlook and
Differentiation Factors

The home-cooked meal market in India is poised for continued
growth, driven by urbanization, health consciousness, and
technological advancements. New entrants can differentiate
themselves by focusing on niche markets, regional specialties,

sustainability, customization, and superior customer experience.



