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What is Creator Economy?

he creator economy is a digital ecosystem where individuals monetize their content, skills, and influence through various

online platforms. It thrives on audience engagement, brand collaborations, and diverse revenue streams like ads,
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Market Size and Growth

Revenue Streams

Subscriptions & Crowdfunding
Ad revenue

Merchandise Sales

Digital Products and Courses
Affiliate Marketing

subscriptions, and merchandise.

e Valued at $104.2 billion globally in 2022 and growing rapidly.
e India’s creator economy was $976 million in 2023,
e |tis projected to reach $3.9 billion by 2030 at a 22% CAGR.

e Brand Partnerships & Sponsored Content

Key Drivers
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Internet Social Media
Penetration Platforms
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Regional Language Monetization
Content Model
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Sub - Segments of Creator Economy

Video Creators: Content creators who produce and share videos, ranging from short-form clips to long-form
documentaries, on platforms like YouTube, TikTok, and Instagram.

Podcasters : Podcasters are individuals who create and share audio content, typically in the form of episodes or
series, on topics ranging from news to entertainment.

Bloggers & Writers :Content creators who write and publish articles, blogs, or newsletters, often focusing on
specific niches and monetize through ads, sponsorships, or paid subscriptions.

Educators & Coaches :Creators who offer educational content, training, and coaching, ranging from online courses
to live mentorship sessions, often on platforms like Udemy, Teachable, and Patreon.

Game Streamers & Esports Creators: Gamers who stream their gameplay live or create video content around
gaming, often earning through live donations, sponsorships, and platform revenue
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CHOSEN SUB-SEGMENT: PODCASTERS
Jobs to Be Done

When | need to produce consistent and episodes,
But | struggle with ,
Help me discover trending topics and ,

So that | can keep my content fresh and

When | record my podcast episodes,
But | lack the technical skills to the audio,
Help me with easy-to-use editing tools and automatic sound enhancements,
So that | can produce high-quality content

When | promote my podcast,
But I find it challenging to ,
Help me identify targeted marketing strategies and audience growth tactics,
So that | can and build a loyal following.



KEY PLAYERS IN THIS INDUSTRY

Audience: Global podcast listeners, including casual listeners and podcast enthusiasts.
Content Type: A wide variety of podcasts, from true crime, comedy, and news to exclusive shows (
Features: Exclusive podcast content, Curated playlists, Cross-platform access.

,11°  GOOGLE PODCAST
0

Audience: Android users and Google ecosystem users, with a focus on casual podcast listeners.
Content Type: a wide range of topics, including news, tech, health, and storytelling.
Features: Integration with Google Assistant, Automatic episode syncing, Customizable notifications.

Audience: Podcasters and listeners, ranging from hobbyists to professionals
Content Type: User-generated podcasts on a variety of topics.
Features: Podcast hosting, Built-in analytics.

| STITCHER

e Audience: Podcast fans, with a strong emphasis on comedy, news, and lifestyle
e Content Type: Both free and premium podcasts, including exclusive content
e Features: Personalized podcast recommendations, Multi-device compatibility.
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RECENT TRENDS IN THE MARKET

4 Rise of Exclusive & Premium Content : Platforms like Spotify and Apple Podcasts are investing in exclusive shows and paid
subscriptions.

4 Short-Form Podcasts Gaining Popularity : Bite-sized episodes (5-15 min) are increasing in demand due to shrinking
attention spans.

4Increase in Video Podcasts ("Vodcasts") : Platforms like YouTube and Spotify are integrating video podcasts to engage
audiences.

4 Localization & Regional Content Boom : More non-English and regional-language podcasts are emerging, catering to diverse
audience

4Integration of Interactive & Social Features : Platforms are adding polls, Q&A, and community discussions to
enhance listener engagement.
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WHAT DOES THE FUTURE LOOK LIKE?

Rise of Al-Generated & Assisted Content — Al-driven editing, transcription, and even Al-generated voices will
streamline podcast production, making it easier for independent creators.

More Monetization Avenues — Subscription-based models, NFT-backed exclusive content, and direct listener tipping
will become more common, reducing reliance on ads.

Expansion of Video Podcasts ("Vodcasts") — With YouTube and Spotify pushing video integration, more creators will
adopt multi-format content strategies.

Personalized Al-Driven Podcast Recommendations — Enhanced Al-based discovery tools will make content
recommendations more tailored to individual user preferences.
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DIFFERENTIATION FACTORS FOR A NEW ENTRANT IN THIS MARKET

- Al-Driven Podcast Creation & Editing — Offering automated editing, noise reduction, transcription, and even Al-

generated co-hosts or summaries to simplify production.

- Hyper-Personalized Recommendations — Using advanced Al/ML algorithms to provide highly tailored podcast

recommendations based on user behavior, interests, and context.

- Interactive & Social Listening Features — Enabling live Q&A, audience polls, community discussions, and reactions to

Increase engagement and listener participation.

- Immersive & 3D Audio Experiences — Leveraging spatial audio, Dolby Atmos, and immersive storytelling techniques for

a more engaging listening experience.
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THANK YOU!




